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inter-connected transactions, 294–97
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non-controlling shareholdings under
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paper, 89–90
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staff working document (SWD), 78

Most-favored nation (MFN) clauses
in e-books sector, 338–39
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340–41
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352–55

importance of market definition in
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Non-controlling shareholdings

corporate rights, 82
financial interest, shareholders, 81
firms’ incentives, 80–81
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Offline and online advertising, 358–59
Online search and non-search advertising,

359–61

P
Private claims in enforcement of Article
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decentralized enforcement of private

actions based on Article 102 TFEU
Private Damages Directive, 535–36
Trimen v. Cosmote case, 536–37

subsidiary role of private enforcement of
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Promoting democracy through
non-intervention, 386–88
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263–66
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circumstance in setting fines
common identity of infringing

undertakings
Commission’s decisional practice,

558
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concept of recidivism, 556–57
legality of Commission’s approach
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idem, 561–62

notion of undertaking, 560–61
rights of the defence, 562–65
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responsibilities

application of the 10% ceiling, 565–66
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ceilings, 567–68
implications for the calculation of

fines, 568–69
Resale price maintenance (RPM)

and absolute territorial protection,
230–33

ancillary restraints doctrine and
applicability to vertical relationships,
226–30

Chinese approach to RPM
judicial approach: Ruibang v. Johnson &

Johnson, 242–49
NDRC’s approach: Moutai &

Wuliangye, 240–42
dual-tiered model of AML enforcement

dual system of AML enforcement,
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SPC Provisions 2012, 249–50
and ‘effect on trade’ criterion
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States’ as jurisdictional element of
Article 101(1), 218–19
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Rescue and Restructuring (R&R) Aid
Guidelines of the European
Commission

balancing test, 192–93
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market failure fails as justification for
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R&R aid to ensure continuity of
SGEI, 208–10
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203–08
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guidelines not plausible, 201–03

candidate objectives, 191
regional aid, 192
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severe and pervasive harm of R&R aid
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Economic Advisory Group on
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